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YOUR PLACE IN THE PEARSON ECO-BUSINESS ZONE
The Pearson Eco-Business Zone is home to a diverse range of sector leaders that have 
unique impact and opportunity areas when it comes to sustainability. By taking advantage of 
collaborative synergies, businesses in the Pearson Eco-Business Zone are proving successful 
at finding innovative ways to improve the environment and their bottom lines. This section 
profiles approaches and concrete results companies are achieving through eco-business 
collaboration in the Pearson Eco-Business Zone.

Toronto

Mississauga

The Pearson Eco-Business Zone

WHAT IS AN ECO-BUSINESS ZONE? 

An eco-business zone is simply an area of coordinated business activity aimed 
at producing positive environmental outcomes and process efficiencies across 
multiple business sites. Partners in Project Green plays an active role in facilitating 
collaborative partnerships that can help companies achieve results faster, cheaper 
and with less individual risk. 

Brampton
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FROM GREEN TO GREAT
So what does it take to become an eco-business leader?

Drawing on the best practices of forward thinking companies within the Pearson Eco-Business 
Zone, here are some examples of approaches and results to consider.

Use these concepts to help evaluate where on the eco-business pathway your company is 
today, and begin mapping your roadmap to a greener, more prosperous tomorrow.

Regardless of your current level of eco-business engagement, Partners in Project Green can 
help take your business performance to the next level.

LEVELS OF ECO-BUSINESS ENGAGEMENT

Visible Leadership through 
Sustainability

•  •  Integrate sustainability objectives and targets into core strategy, operating 
mandate and employee compensation

•  •  Work with customers and suppliers to find collaborative solutions for 
greening

•  •  Invest in capital improvements with higher sustainability returns and 
longer term pay-back

•  •  Introduce “lifecycle assessment” thinking to measure goal setting
•  •  Take a holistic view of the environment that integrates energy, water, 

waste, resources and air quality goals
•  •  Maintain a high level of transparency and disclosure through 

sustainability reports
•  •  Measure and report greenhouse gas emissions thorough the Carbon 

Disclosure Project
•  •  Achieve verifiable sustainability compliance across the supply chain
•  •  Set a goal of carbon neutrality or aggressive reduction targets

Driving Business Performance 
through Green

•  •  Assemble a formal taskforce to improve environmental performance
•  •  Undergo comprehensive auditing or value chain mapping to prioritize 

investment areas
•  •  Explore advanced eco-business projects such as district energy, waste 

exchanges, or green purchasing blocks
•  •  Extend environmental policies and procurement standards across business 

areas and  the supply chain
•  •  Obtain third-party certifications for products or facilities

Taking Action through Good 
Housekeeping

• • Begin facility eco-audits
•  •  Invest in environmental projects with fast payback
•  •  Focus on energy reduction projects: improved management, building 

control systems, process improvements, etc.
•  •  Support employees’ environmental education (seminars, reports, etc.)
•  •  Develop and implement green purchasing policies

Getting Green on the Radar •  •  Low investment in environmental initiatives
• • Focus on sustainability compliance
•  •  Promote conservation and waste reduction habits
•  •  Undertake basic energy efficiency measures like sealing leaks and 

lighting upgrades
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PARTNERS IN PROJECT GREEN APPROACH TO ECO-BUSINESS INNOVATION
With energy costs and public demand for environmental stewardship on the rise, sustainable 
business practices are becoming a competitive necessity. Forward-thinking organizations are 
embracing the eco-business approach to get and stay ahead.

HERE’S HOW

Leadership in Building a 
Sustainable Economy
Enhancing public profile by creating 
social, ecological, and economic 
value for employee and community 
stakeholders – building the backbone 
for a cleaner, healthier and more 
sustainable economy.

Collaborative Synergies
Generating shared savings through 
pooled materials and energy 
purchasing, or by-product exchanges 
that can turn waste into assets and new 
revenue streams.

Proven Practices
Driving results faster 
– and with less 
individual risk – by 
forging collaborative 
relationships 
between businesses, 
governments, and 
communities with a 
track record of success.

High Performance Business
Cutting costs and minimizing waste 
by more efficiently and effectively 
utilizing resources, energy, land, 
infrastructure, and people.

Maximizing ROI
Building sustainable 
infrastructure rooted in modern 
technologies and processes that 
generate returns year after year.
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PARTNERS IN PROJECT 
GREEN PROGRAMS 
AVAILABLE TODAY

ECO-EFFICIENCY
Sign up for a free walk-thru 
assessment of your facility 
to identify energy, water, and 
waste reduction opportunities, 
along with assistance in 
implementing and financing 
your projects.

GREEN SITE INITIATIVES
Let us help you address 
land use challenges 
and better integrate 
your property with the 
environment through 
improved landscaping and 
naturalization efforts.

SUSTAINABILITY 
INTERNSHIPS
Get connected to post-
secondary student interns 
who can assist you with 
energy management, 
sustainability planning, 
and other target areas - all 
supported by expert faculty 
from our partner schools.

ONLINE RESOURCES
Access our online resources, 
which include sustainability 
roadmap support, local green 
initiative profiles, connections to 
financial assistance programs, a 
green product/service directory, 
as well as a wealth of solutions 
to drive cost-savings through 
sustainability.

ENERGY PLANNING
Develop a comprehensive 
energy plan for your 
organization, including 
mapping and identifying 
reduction opportunities.

SUSTAINABLE 
TRANSPORTATION
Learn about transportation 
initiatives such as Smart 
Commute that offer your 
staff travel flexibility and 
savings while addressing 
local congestion issues.

GREEN PURCHASING 
BLOCKS
Take advantage of group 
purchasing programs to 
realize significant savings on 
green technologies such as 
lighting and HVAC, as well 
as green cleaning products, 
green power, and more.

TRAINING AND 
NETWORKING EVENTS
Participate in information 
sessions, sustainability 
training and business-to-
business networking events 
to share best practices, and 
maximize the value of your 
sustainability initiatives.
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Company A wanted to improve their facility energy efficiency, so they 
contacted Partners in Project Green to find out how.

After attending an 
Energy Management 
Workshop, they 
implemented some of 
the lessons learned 
and started seeing 
reductions on their 
energy bills.

Next, through the 
Eco-Efficiency 
Program, a trained 
energy auditor 
identified the potential 
for up to 10 per cent 
electricity savings 
from a lighting retrofit.

In response, Company 
A took advantage of 
the Green Purchasing 
Alliance for preferred 
rates on energy 
efficient lighting.

As an added bonus, 
Partners in Project 
Green helped them 
apply for a financial 
incentive through their 
utility provider, helping 
them achieve a 
payback of 1.2 years.

Company B was preparing for LEED certification and needed support with 
site sustainability.

Through the 
Environmental Best 
Practices Database at 
partnersinprojectgreen.com, 
they learned that green 
parking lots were a 
viable option for their 
organization.

Utilizing the Green 
Parking Lot Program 
the company 
received a design 
that identified the 
way to limit the 
environmental impact 
of their parking area. 

To further green 
their site and 
drive employee 
engagement, they 
enrolled in the 
Employment Land 
Planting Program 
and held a staff 
tree planting day to 
naturalize their site.

Now an annual 
planting day keeps 
employees and the 
wider community 
involved in Company 
B’s ongoing site 
greening efforts.

Company C needed a coordinator for internal greening projects, but didn’t 
have the budget or time to devote to training.

The Sustainability Plan 
Internship Program 
matched them with a 
post-secondary student 
intern, receiving 
ongoing training 
through Partners in 
Project Green.

This intern identified 
ways for the company 
to reduce its costs 
and realize new 
opportunities from 
sustainability. 

Taking these lessons 
further, Company 
C then utilized the 
Sustainable Energy 
Plan Program to 
develop an energy 
strategy for their 
organization and 
identified low-cost 
energy savings 
opportunities that 
could reduce their 
consumption by 15 
per cent.

Best of all, with the 
help of a qualified 
student intern, 
Company C managed 
to implement all these 
recommendations with 
no capital outlay. 

PARTNERS IN PROJECT GREEN PROJECT PATHS 
See how Partners in Project Green can help you throughout your sustainability journey – from 
training and implementation, to marketing and sharing.
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PARTICIPANT
Participate selectively in workshops and networking events.
 “Businesses leveraging Partners in Project Green programming to reduce energy and 
resource costs, and address operational challenges in a more sustainable manner.”

PARTNER
Create a Business Profile and start a relationship with a Program Advisor 
who will help you actively seek opportunities for eco-business engagement.
 “A growing community of businesses looking to green their bottom line by leveraging 
Partners in Project Green programming and support tools to integrate sustainability 
planning into their operations.”

AMBASSADOR
 Businesses committed to long-term participation in Partners in Project 
Green that play a leadership role in promoting eco-business innovation 
in the Pearson Eco-Business Zone.
 “A community of change-leaders at the forefront of creating an internationally 
recognized eco-business zone around Toronto Pearson through a commitment 
to knowledge sharing, sector ambassadorship and ongoing participation in 
innovative eco-business initiatives.” 

              Partners in Project Green is the fi rst large-scale effort 
at addressing climate change in a renewal setting. It’s also 
signifi cant because it takes an integrated approach. It 
doesn’t just focus on energy and waste management issues 
– as important as they are – it also looks at green space 
improvements, employee health and productivity, and 
ultimately green jobs.

Toby Lennox, Vice President, Corporate Affairs and Communications, 
Greater Toronto Airports Authority

FINDING YOUR FIT
Organizations can take part in Partners in Project Green programs in three ways: as an 
occasional program Participant, ongoing Partner, or dedicated Business Ambassador. Get 
started at a level that suits your needs and discover the many benefits that come from 
joining the Partners in Project Green community.
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PROGRAM BENEFITS
Becoming a Business Ambassador puts your business at the forefront of learning, 
employee engagement and market opportunities available exclusively through the 
Partners in Project Green Green Business Ambassador Network.
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Program Access
•  Access to standard programming, including workshops and networking events, 

and online tools.

Discounts on Workshops
•  Preferred rates for workshops that require registration fees.

Program Support and Enhanced Programming
•  Assistance navigating Partners in Project Green programs and identifying 

relevant greening opportunities for your business.
•  Access to enhanced programming, including eco-efficiency programs and 

purchasing groups.

Networking Support
•  Access to member groups to learn about sustainability initiatives.
•  Access to sector specific learning tools, online calculators, etc.

Profile and Recognition
•  Inclusion in Partners in Project Green Public and Green Business databases.
•  Case studies on your company and activities.

Dedicated Business Advisory Services
•  Personalized support to identify service providers, coordinate regulatory/

stakeholder meetings, advance company-specific eco-business opportunities, 
and complete sustainability award applications.

Enhanced Profile and Recognition
•  Media exposure opportunities exclusive to Business Ambassadors (interviews 

with media outlets).
•  Promotion of achievements throughout business network.
•  Ability to utilize Partners in Project Green brand and messaging in external 

communications.

Employee Engagement Tools
•  Enhanced range of education and communications materials for staff training 

and internal engagement campaigns.

Access to a Community of Excellence
•  Pro-actively facilitated relationships that promote networking, shared learning, 

and collaboration within Business Ambassadors.
•  Access to Business Ambassadors learning and leadership roundtables.
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Provide Contact Information
•  Provide key contact information.

Create a Business Profile Page
•  Provide basic information about your company and its environmental profile.
• Sign-up for information about relevant Partners in Project Green programming.

Create an Online Program Plan
•  Your Program Plan will be reviewed by a Partners in Project Green Advisor, 

who will provide guidance and assistance in creating a plan tailored to your 
organization’s impact and priority areas.

Create a Sustainability Message
•  Develop a Partners in Project Green Sustainability Message describing how your 

company is contributing to environmental improvements in the Pearson Eco-
Business Zone.

Enrol in Partners in Project Green Initiatives
•  Participation in no less than 3 Partners in Project Green initiatives per year.

Participate in Knowledge Sharing Networks
•  Support Partners in Project Green case study development, participate in 

learning/leadership roundtables, and relevant research initiatives.

Serve as Partners in Project Green Spokespeople
•  Provide senior leadership support to increase awareness of eco-business business 

opportunities through speaking engagements and/or media opportunities that 
reference the Partners in Project Green experience.

Support Steering Committee and Project Teams
•  Create opportunities for representatives to participate in advisory bodies aimed at 

advancing Pearson Eco-Business Zone goals and outcomes.

Community Mentorship
•  Provide mentorship to a non-competitive business through advisory meetings 

chaired by internal change leaders.

PROGRAM RESPONSIBILITIES
Depending on your level of engagement, your organization can expect to be 
involved in shaping program outcomes through a variety of touch-points. 
As a Partner or Business Ambassador, you will receive personalized support 
from a Program Advisor who will work closely with you to develop a Partners 
in Project Green Program Plan, foster relationships across the network, and 
mine ongoing opportunities for advancing your sustainability objectives. 

SUBSCRIPTION FEE
The annual subscription fee to be a Partners and Project Green Partner or Business Ambassador 
is as follows*:

*  The subscription fee will be waived for companies who are 
engaged in any of the following initiatives:

• Participation on the Steering Committee and Project Teams.
•  Sponsorship of Partners in Project Green events and 

programming that exceed the subscription cost.
•  Acting as a resource for referrals or by opening up 

facilities for site tours. 
• Channel partner members (boards of trade, etc…) 
•  Visit www.partnersinprojectgreen.com/partners for a full 

list of exempt channel partners.

Employment Range Fee

0-10 $  50

11-50 $100

51-100 $150

101-500 $300

501+ $400
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LEADERSHIP THAT PAYS
Join a select community of businesses being recognized for best-in-class efforts in building 
the Pearson Eco-Business Zone. Through enhanced program support and peer-to-peer 
relationships, the Partners in Project Green Business Ambassador Program will accelerate your 
journey towards eco-inspired cost savings, effective employee engagement, and new ways to 
profit through business-to-business collaboration.

MEANING OF BUSINESS AMBASSADORSHIP
Joining a community of excellence… and a dynamic network of companies working 
together to create a world-class eco-business zone.

Qualifying for enhanced, personalized support… offering visibility and access to 
business-specific greening opportunities, and enhanced employee engagement tools and 
resources.

Fast-tracking your payback from corporate greening with less risk… by drawing on 
shared learning, proven practices and expert advice and resources available through the 
Partners in Project Green Business Ambassador Network. 

Partners in Project Green Business Ambassadors are a community of 
change-leaders at the forefront of creating an internationally recognized 
eco-business zone around Toronto Pearson through knowledge sharing, 
sector leadership, and ongoing participation in eco-business activities.
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QUOTES FROM AMBASSADORS

              We’re trying to be part of the leadership group that 
is showing companies what can be done. What I don’t want 
to be is part of the group hoping that government will come 
along and put all kinds of programs out there. We are taking 
a very active role in not just practicing but fully living green.

Eric Lange, President, Lange Transportation

              One thing I fi nd fascinating about this initiative is that 
it’s a non-competitive, one-purpose opportunity. It’s about 
creating sustainable businesses and we can all share in the 
learning opportunities. That’s what makes it compelling. 
Plus with there being over 12,500 businesses in the area, if we 
could get 10 per cent of that group doing something that’s 
greener, that’s a signifi cant impact.

Fergie Devins, Chief Public Affairs Officer, Molson Coors Canada 

              After Unisource went through the Partners in Project Green Eco-Effi ciency 
Program, we found some signifi cant energy improvements. We were then provided 
with energy effi cient lighting proposals which have the potential to signifi cantly 
impact our energy footprint.

Andrew Gustyn, Corporate Sustainability Officer, Unisource Canada 

FOUNDING AMBASSADORS
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BUSINESS AMBASSADOR BENEFITS 
Becoming a Business Ambassador puts your business at the forefront of learning, employee 
engagement and market opportunities available exclusively through the Partners in Project 
Green Business Ambassador Network.

Partners in Project Green offers its Business Ambassadors enhanced support, services and 
business development opportunities to assist them in their sustainability journey.  What sets 
Business Ambassadors apart?

Dedicated Business 
Advisory Services 

Receive help to identify 
service providers, 
coordinate regulatory and 
stakeholder meetings, 
advance company-
specific eco-business 
opportunities, and 
completing funding 
proposals, sustainability 
award applications, and 
expressions of interest.

Access to the 
Community of Excellence

Through facilitated 
relationships that 
promote business 
development, networking, 
shared learning and 
collaboration, Partners in 
Project Green pro-actively 
seeks out opportunities 
for Business Ambassadors 
to get engaged within the 
Pearson Eco-Business 
community.

Enhanced Profile and 
Recognition

Business Ambassadors 
are showcased through 
our media outreach and 
Pearson Eco-Business 
Zone highlights, and 
have the opportunity to 
represent Partners in 
Project Green through 
interviews and speaking 
engagements and to use 
Business Ambassador 
branding on their 
communication materials.
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ONLINE REGISTRATION MADE SIMPLE

1 Go to http://www.partnersinprojectgreen.com/register

2  Register for an Account – simply complete the registration information and a 
confirmation email will be sent to you.

3.  Members’ Log-in – sign-in to manage your profile and access partner-only resources.  
When you first log in, search the company database to locate your business (most 
businesses operating in the area are already included in the Pearson Eco-Business 
Zone database), or create a new company listing if it does not exist.

4  Complete your Company Profile – after locating or creating your company listing, add 
contact and product information, as well as detailed sustainability information to the 
company profile. Once you have completed your profile, you will be able to:

  •  Develop a Project Plan – designate the sustainability issues that interest  
you most so that Partners in Project Green can tailor programming to meet 
your needs.

  •  Highlight Your Green Projects – share your sustainability stories by adding 
them to the Pearson Eco-Business Zone Environmental Best-Practices 
Database.

  •  Promote Your Products/Services – share your green products and/or 
services through the Green Business Database.

  •  Search for Clients – use the Pearson Eco-Business Zone Business Directory 
to identify other companies operating in the area. 

  To help you with Online Registration, this section provides worksheets and checklists 
to organize your information search.  Once you are ready, visit the link below to 
submit your registration online.

         You can save and update your information, so you are not required to complete the 
entire registration is a single session!

  Registering with Partners in Project Green enables us to be constantly on the lookout 
for opportunities to drive down your environmental impact while boosting your 
payback from eco-business activities in the Pearson Eco-Business Zone.

Register Online       http://www.partnersinprojectgreen.com/register

TIP
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TIPS FOR COMPLETING YOUR REGISTRATION
If some of the information we are seeking leave you scratching your head – not to worry! 
Most applicants will have to seek out multiple sources of information and get acquainted 
with unfamiliar areas of the business. As such, this section also provides helpful tips for 
streamlining your information search and engaging your peers in the process. Remember, 
the extra effort invested to surface accurate and complete information is critical for ensuring 
we can best serve you in the long run.

TIP

1

TIP

2

TIP

3

TIP

4

 Remember, you don’t have to complete your registration all at once! You will be able 
to save and update your information online.

If you have a Green Team or Sustainability Council, be sure to bring them into the 
conversation early in the process.

We respect the privacy of our business partners, so you are not obligated to disclose 
information you deem confidential. Moreover, we take great care to safeguard 
company information and will only disclose or use data with your permission.

Environmental data can often be found by speaking with representatives in your 
Operations and EHS (Employee Health and Safety) departments. Also, if your 
organization produces a Sustainability or Corporate Social Responsibility Report, 
much of the information required is likely already assembled for you.

TIP

6

TIP

7

TIP

8

TIP

5
 Participation in Partners in Project Green can make a great corporate narrative, 
so don’t be shy about letting your Marketing and External Relations team know 
about the benefits of participation.

Employee education and engagement are critical elements of Partners in Project 
Green, so be sure to include Human Resources in developing your Program Plan.

Given the breadth of Partners in Project Green programs – which touch operations, 
communications and business development – having healthy dialogue with senior 
executives can go a long way toward gaining company-wide support. Present 
participation as a Business Case, and don’t be shy about highlighting the many 
concrete paybacks that come from being good environmental stewards in the 
Pearson Eco-Business Zone!

If you have questions about any of the data fields requested, don’t hesitate to 
contact a Partners in Project Green representative.
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SAMPLE 
FORM

STEP 1 –  CHOOSE A PARTICIPATION LEVEL AND DESIGNATE A KEY 
CONTACT PERSON

   Before you register online use the SAMPLE FORM worksheets below to help 
organize your information.

DESIRED LEVEL OF ENGAGEMENT
 

 Participant  Partner Business Ambassador 
 (If chosen online, do not continue with registration)

KEY CONTACT PERSON DETAILS

First Name:  Last Name:

Title:  Department:

COMPANY DESCRIPTION

Company description:

Address:

City:  Province:  Postal Code:

Telephone:  Fax:

Website: NAICS:

Attachment of Company Logo

Register Online       http://www.partnersinprojectgreen.com/register
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SAMPLE 
FORM

Register Online       http://www.partnersinprojectgreen.com/register

STEP 2 – DESIGNATE AREAS OF INTEREST
In this section, you will be asked to indicate what sustainability issue, program and service 
areas are of interest to your organization – important considerations for ensuring your Program 
Plan is relevant and high impact. Use the SAMPLE FORM below to help organize your 
information search (check all that apply).

ENERGY EFFICIENCY 

 Lighting

 Building Automation

 Process Integration

 Monitoring and Targeting

 Energy Management Program

 Retrofit General

BY-PRODUCT SYNERGIES AND WASTE EXCHANGES

 Waste Reutilization Waste-to-Energy

CLIMATE CHANGE MITIGATION

 GHG Reduction Strategy Offsetting

COMMUNITY ENGAGEMENT

 Peer-to-Peer Learning

 Charitable Giving

 Clean-ups/Tree planting

GREEN BUILDING

 LEED Certified Buildings

 BOMA Best

 Green Retrofits 

 Eco-Roofs   

 Other:

GREEN ENERGY

 Bullfrog Powered

 Solar PV

 Geo-Thermal

 Bio-Fuels

 District Energy

GREEN PROCUREMENT

 Green Cleaning Products

 Purchasing and Supply Chain

 Green Purchasing Blocks

LOW IMPACT SITE DEVELOPMENT 

 Landscape Naturalization

 Stormwater Management

 Green Parking Lot

WASTE

 Waste Reduction

 Recycling

 Hazardous Waste

WATER 

 Potable Water Waste Water

 Water Reutilization Compressors

TRANSPORTATION
 
 Employee Commuting Fleet Efficiency

CORPORATE GOVERNANCE

 Environmental Management System

 Corporate Sustainability

EMPLOYEE ENGAGEMENT

OTHER
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SAMPLE 
FORM

STEP 3 – CREATE COMPANY PROFILE
  Painting a comprehensive picture of your environmental profile is essential for 

understanding impact and opportunity areas that will anchor your Program Plan. 
Use the SAMPLE FORM below to help organize your information search.

Register Online       http://www.partnersinprojectgreen.com/register

 Business type:

 Year established:  Number of Employees:

 Product Category 1:  Product Category 2: 

 Product Description:

 Estimated Sales:  Export Product:

 Trade Association:  Main Suppliers: 

 Main Customers:  Company Nationality:

 

 Facility Size:  Site Type:  Leased Owned

 Property Owner (if leased): 

Step 3 continued on next page

Y N

DETAILED COMPANY INFORMATION

FACILITY INFORMATION 
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SAMPLE 
FORM

Y N

Utilities - Water - Cost: Quantity: (m3)

   Electrical - Cost: Quantity: (kWh)
  
   Gas - Cost: Quantity: (m3)

Waste Disposal Costs - Annual:   On-site wastewater treatment?

    Solid waste:  Wastewater Treatment Costs - Annual:

    Hazardous waste:

Do you have an Environmental Management System in place?

 If so, which one?

Do you have a Quality Management System in place? 

 If so, which one?

Do you produce a sustainability report?  

Weblink to sustainability report 

Do you have a environment, health and safety team?

Do you have a green procurement policy?

Which of the following to you track/measure (Check all that apply)

  Waste production Energy use Water use Carbon Emissions 

  Air emissions  Wastewater Other:

Y N

Y N

Y N

Y N

Y N

Register Online       http://www.partnersinprojectgreen.com/register

RESOURCE INFORMATION
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Sector Zone 1 
Overview – Food and Beverage

BUSINESS DRIVERS THAT MATTER
•  Energy costs for building operations, processing, 

refrigeration, and transportation are projected to 
rise over the long term.

•  New markets for organic waste, combined 
with increasing waste management costs, are 
creating opportunities for the industry.

•  Companies in this sector are increasingly required 
to consider packaging options that are more 
sustainable.

•  Food and pharmaceutical safety has become a 
major public concern, and continues to receive 
considerable attention from the media and 
government regulators.

(Food and Beverage continued on next page)

Food, Beverage and Pharmaceuticals Manufacturing companies 
in the Pearson Eco-Business Zone are creating new markets for 
manufacturing bi-products and innovating around process and delivery 
efficiency, while meeting consistently higher standards for safety.

DID YOU KNOW? 

Food and Beverage Processing 
is the 2nd largest manufacturing 

sector in Ontario.

The Food industry consumes 
more water than any other 

manufacturing sector.
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OPPORTUNITIES FOR GREENING
By-Product Synergies: Capitalize on new markets for waste products such as harvested heat from 
operational processes, recyclable materials, and bio-fuel feedstock.
    Learn More: See Algonquin Power under “By-Product Synergies”

Green Procurement: Green your supply chain by sourcing green products and collaborating more closely 
around sustainability standards, training and support.
    Learn More: See Janes Family Foods under “Green Procurement”

Energy Efficiency: Reduce your energy consumption through an energy audit, building retrofits, building 
controls, and the implementation of an energy management program.
    Learn More: See Maple Leaf Foods under “Energy Efficiency”

Water: Lower water usage through conservation, waste-water recycling and using rainwater for 
non-potable purposes.
   Learn More: See Parmalat under  “Water”

Community Engagement: Engage your customers and generate social capital by building 
partnerships with stakeholders to advance sustainability in your community.
    Learn More: See Cargill Foods under “Community Engagement”

“ Reeling in the energy savings at 
Molson Canada”

Molson Canada believes in the importance of saving 
energy. To achieve this, Molson launched its Energy 
Conservation Program across all of its Canadian 
breweries in May 2008 with the goal of engaging 
employees to make small changes to conserve water, 
electricity, and natural gas.

Approach Highlights
•  Set targets for reducing water and energy use in the 

beer-making process.

•  A comprehensive communication plan designed to 
raise employee awareness of corporate actions.

•  Employee activities, including Natural Resources 
Canada’s Dollars-to-Sense Training Programs, tree-
plantings, community clean-up days, and Earth Hour.

•  Tracking progress, communicating results, and 
providing updates and conservation ideas to workers.

Results
•  Between 2002 and 2008, Molson achieved decreases 

of 39 per cent in natural gas use, 27 per cent in 
electricity use, and 36 per cent in water use.

• Achieved a 5 per cent overall annual reduction target.

“Corporate sustainability at Unilever”

Greening the bottom line is “right on target” at 
Unilever, whose brands are purchased 160 million 
times per day. Unilever’s holistic approach to 
sustainability has found the sweet spot between 
business interests and social well-being.

Approach Highlights
•  Actively involved in a number of initiatives that 

promote sustainable practices around the world.

•  Seven environmental indicators: chemical oxygen 
demand, hazardous waste, non-hazardous waste, 
water, energy, CO2 from energy, and boiler/utilities 
sulphur oxides drive annual targets for each plant.

•  Established an Energy Team to examine energy 
savings opportunities and to engage employees at 
their Rexdale plant.

Results
•  A condensing economizer which recovered heat that 

would otherwise be lost saves the company roughly 
$378,000 a year.

•  Retrofitting existing T-12 fluorescent lighting with T-8 
fluorescent lighting and installing motion sensors had 
a 2.6 year payback.

•  Treating and diverting hot process waste-water to feed 
the boilers saves Rexdale over $380,000 a year.

•  Waste oils are turned into a biofuel for the boilers to 
generate heat and steam, saving money and cutting 
emissions in the process.
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Sector Zone 2  
Overview –  Chemical and 

Plastics
Chemical and Plastics Manufacturers in the Pearson Eco-Business 
Zone are creating new products with reduced environmental 
impacts and delivering higher standards of health and safety for 
employees and consumers alike.

BUSINESS DRIVERS THAT MATTER
•  Material safety and toxicity are becoming 

increasingly high profile issues among the 
general public.

•  Opportunities are emerging for product 
innovation as customers are demanding 
environmentally-friendly alternatives.

•  Commodity prices and the availability of raw 
materials are becoming increasingly volatile.

•  Customers and regulators are adopting new 
policies regarding waste disposal, product life-
cycle and extended producer responsibility.

•  Energy costs for building operations, 
processing, and transportation are projected to 
rise over the long term.

(Chemical and Plastics continued on next page)

DID YOU KNOW? 

  Launched in 1985 by the 
Canadian Chemical Producers’ 

Association (CCPA), Responsible 
Care has become an influential 

benchmark for the safe 
and environmentally sound 

management of chemicals, and 
has spread to more than 50 
countries around the world.
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OPPORTUNITIES FOR GREENING
Waste Reduction: Minimize the amount of waste you produce through waste management, recycling, and toxic 
reduction programs.  

   Learn More: See Smith Induspac Inc.  under “Waste Reduction”

Climate Change Mitigation: Reduce your carbon footprint by adopting a greenhouse gas reduction strategy and 
by off-setting remaining emissions.  
    Learn More: See Oxford Properties under “Climate Change Mitigation”

Water: Lower water usage through conservation and waste water recycling such as using rainwater and grey water 
for non-potable purposes.

   Learn More: See Degussa Canada Inc. under “Water”

Energy Efficiency: Reduce your energy consumption through the implementation of an energy management 
program and through building automation and retrofits.
    Learn More: See Almag under “Energy Efficiency”

Employee Engagement: Leverage educational and outreach approaches to build a culture of safety and 
sustainability and unlock the potential of your employees to advance your green agenda at an operational level.
    Learn More: See Molson under “Employee Engagement” 

“ A culture of continuous improvement at 
ParPak”

Energy reductions just make dollars and sense at 
ParPak. Their perspective is that while one can’t control 
how much energy is going to cost, one can certainly 
control when, how and how much energy is used.

Approach Highlights
•  Replaced existing chiller, which uses evaporative 

water, with a new chiller system which operates by 
re-using water.

•  Installed a high efficiency compressor that reduces 
water use by two thirds.  

•  Increased plastic recycling by utilizing a grinder that 
grinds the plastic remains from the thermoforming 
process reuse the product as raw material.

Results
•  High efficiency tube heaters saving 161,000 m3 in 

natural gas at the 376 Orenda facility.

•  Lighting retrofit at two of its locations resulted 
in savings of  220,000 kWh of electricity at one 
site and a predicted 320,600 – 610,000 kWh at 
another facility.

•  As of July 2008, ParPak had reduced the energy 
consumption per production unit by 1.99 per cent and 
is well on its way to achieving its target of 5 per cent 
reduction in energy consumption per production unit. 

“ Increasing sustainability by reducing 
energy at Tempo”

Tempo sees the value in protecting the health and 
safety of the environment. They’re starting at home with 
improved energy efficiencies in their facilities. 

Approach Highlights
•  Retrofitted metal halide lighting in warehouse to 

highly efficient T5 lighting system with motion 
sensors.

•  Ensured success of initiatives with high level 
managerial buy in. 

•  After implementing many energy saving projects, 
Tempo found even more reductions – about 10 per 
cent - by taking advantage of Canadian Plastics 
Industry Association’s mini assessment initiative. 

Results
• Found $9,000 worth of air leaks in compressors.

•  By turning off one of their compressors on the 
weekend, using only a small 75 horsepower 
compressor, Tempo will save $7,500 each year.
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Sector Zone 3  
Overview –   General
 Manufacturing
The technical capabilities of Manufacturing companies in the 
Pearson Eco-Business Zone are driving eco-innovation and creating 
opportunities to meet the demand for environmentally superior 
technologies and practices. 

BUSINESS DRIVERS THAT MATTER
•  Energy costs for building operations, 

manufacturing processes, and transportation are 
projected to rise over the long term.

•  Commodity prices and the availability of raw 
materials are becoming increasingly volatile.

•  Green technology manufacturing represents new 
opportunities for manufacturing companies. 

•  Customers are demanding high levels of 
environmental performance and disclosure 
through increasingly strict supplier standards.

•  Manufacturing is perceived by the public as a 
polluting industry. 

(General Manufacturing continued on next page)

DID YOU KNOW? 

Canada has the 5th largest 
aerospace industry in the world.

Ontario’s automotive sector 
produces more vehicles than any 
other North American jurisdiction.

Over 73,000 people are employed 
in Ontario’s advanced manufacturing 

and machinery industry.
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OPPORTUNITIES FOR GREENING
Energy Efficiency: Reduce your energy consumption through an energy audit, building retrofits, control systems, 
and the implementation of an energy management program.
    Learn More: See Almag under “Energy Efficiency”

By-Product Synergies: Capitalize on new markets for waste products such as harvested heat from operations and 
manufacturing processes, recyclable/re-usable materials, and bio-fuel feedstock. 
     Learn More: See Algonquin Power under “By-Product Synergies”

Green Procurement: Drive alignment down your supply chain through closer collaboration around sustainability 
standards, training and support.
    Learn More: See Cascades under “Green Procurement”

Green Energy: Invest in green energy by purchasing renewable energy, installing solar panels, using geo-thermal 
power, or exploring bio-fuels. 
    Learn More: See Lange Transportation under “Green Energy”

Corporate Governance: Enhance your public profile and improve your environmental performance by holistically 
integrating sustainability into your corporate strategy and adopting an Environmental Management System (EMS).
    Learn More: See Unilever under “Corporate Governance”

“Energy enlightenment at Almag”

A registrant with the Canadian Industry Program for 
Energy Conservation, Almag is committed to making 
energy-saving improvements at its production facility 
and offices.

Approach Highlights
•  Replaced over 300 metal halide lighting fixtures with 

1,800 T8 high ballast lamps.

•  Installed multiple switches in key areas to reduce 
lighting during times of low activity.

Results
• Retrofits took only one month to complete.

•  Lighting quality improved significantly thanks to a 30 
per cent increase in light lumens.

•  Savings per fixture amounted to 244 Watts, while the 
annual energy cost savings neared $43,000.

•  The project paid for itself in just 1.36 years and has 
resulted in a cooler, more enjoyable workplace during 
summer months.

“Conrex Steel and Enbridge Gas 
Distribution team up for energy savings”

Conrex Steel required a new steel furnace with the 
ability to deliver high energy efficiency while handling a 
wide range of load shapes and sizes.

Approach Highlights

•  New car-bottom furnace incorporates 10 pulse firing 
burners for high energy efficiency.

•  Positive pressure in the furnace limits excess air, 
further improving efficiency levels.

Results
•  Expected to reduce energy consumption of natural gas 

by an estimated 138,493 cubic meters annually.

•  System qualifies for grants from Enbridge Gas 
Distribution.SE
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Sector Zone 4  
Overview –  Transport and 

Warehousing
Moving and storing goods has its share of environmental impacts, 
ranging from energy consumption to site development. In response, 
Transportation, Distribution and Warehousing companies in the Pearson 
Eco-Business Zone are finding innovative ways to more efficiently and 
effectively manage their fleets, buildings and internal processes. 

BUSINESS DRIVERS THAT MATTER
•  Energy costs for transportation and building 

operations are projected to rise over the long 
term.

•  Emerging government regulation is expected 
to further increase the cost of fuel and energy.

•  Key customers are demanding high levels of 
environmental performance and disclosure 
through increasingly strict supplier standards.

•  Fleets are viewed as one of the most publicly 
visible opportunities for organizational greening.

•  The public continues to be concerned over the 
safety of fleets on our roads and highways.

(Transport and Warehousing continued on next page)  

DID YOU KNOW? 

Transportation accounts for 25 
per cent of Canada’s greenhouse 

gas emissions.

Ontario gas sales (15.7 billion 
litres) and diesel sales (4.9 billion 

litres) account for over 38 per 
cent and 30 per cent of total 

Canadian fuel sales, respectively.
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OPPORTUNITIES FOR GREENING
Transportation: Take advantage of readily accessible fleet management practices that save on fuel and improve 
operator and public safety. Learn how to promote employee commuting.
    Learn More: See Bison Transportation under “Transportation”

Water: Lower water usage through conservation and waste-water recycling. Use rainwater and grey water for 
non potable purposes, such as washing vehicles.
   Learn More: See Orlando under “Water”

Green Building: Explore design and retrofit practices that significantly reduce the negative impact of buildings on 
the environment, while trimming costs and improving occupant comfort and safety.
     Learn More: See Lange Transportation under “Green Building”

Low-Impact Site Development: Reduce your impact on the surrounding environment through landscape 
naturalization, stormwater management, and the development of green parking lots.
     Learn More: See Bayer Inc. under “Low-Impact Site Development”

Climate Change Mitigation: Reduce your carbon footprint by adopting a greenhouse gas reduction strategy and by 
off-setting remaining emissions.
    Learn More: See DB Schenker under “Climate Change Mitigation”

“ In pursuit of more with less at Bison 
Transport”

Fuel economy has long been a priority for Bison. As 
a member of Natural Resources Canada’s FleetSmart 
program and the US EPA’s SmartWaySM Transportation 
Partnership, Bison implemented a comprehensive Fuel 
Management Program that has been recognized as best 
in class in the transportation sector.

Approach Highlights
•  Developing a Fuel Management Program that provided 

concrete targets for fuel efficiency.

•  Instantaneous tracking and vehicle-specific fuel 
performance reports that give drivers timely insight 
into how they can improve their fuel economy.

•  Establishing a Fuel Management Committee 
that includes members of the executive and 
management teams.

Results
•  Deeper employee buy-in and measurable changes in 

driver performance through a focus on education and 
awareness.

•  Awarded Natural Resources Canada’s Energy 
Efficiency Award in 1999 and 2004.

“ Moving off the grid at Lange 
Transportation”

Lange’s investment in retrofitting its 30-year-old facility 
is paying back generously in the form of slim utility bills 
and protection against increasing energy costs. 

Approach Highlights
•  Installed a geothermal heating and cooling system to 

replace a forced-air natural gas system.

•  Installed motion detectors to control bathroom and 
kitchen lights.

•  Installed solar tubes in the building’s roof to diffuse 
natural light throughout the office.

Results
•  Lighting retrofit saw instant energy savings of 35 

per cent.

•  Eliminated the company’s $60,000 natural gas bill 
entirely.

•  Carbon emissions are expected to be reduced by 
158,000 tonnes over the 20 year lifespan of the 
geothermal system.
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Sector Zone 5  
Overview –  Professional 

Services
Professional Services companies in the Pearson Eco-Business Zone 
are capitalizing on opportunities to become green leaders through 
innovation in sustainable corporate strategy, building and resource 
management, and active employee and community engagement.

BUSINESS DRIVERS THAT MATTER
•  Value-driven employees are increasingly putting 

pressure on their employers to adopt green 
policies and practices.

•  Energy costs for building operations like 
heating, cooling, and lighting are projected to 
rise over the long term.

•  Customers are placing growing expectations on 
companies to improve on service, innovation 
and social responsibility.

•  Emerging fields in such areas as environmental 
auditing, carbon accounting and carbon trading 
have created new markets for innovative 
professional service firms.

(Professional Services continued on next page) 

DID YOU KNOW? 

The commercial sector accounts 
for 5 per cent of Canada’s 
greenhouse gas emissions.

The average office worker 
generates about 73 kilograms of 
office waste each year, 80 per 

cent being paper products.

From 1990-2006 the service sector 
increased electricity consumption 

by 22 per cent and greenhouse gas 
emissions by 37 per cent.
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OPPORTUNITIES FOR GREENING
Climate Change Mitigation: Reduce your carbon footprint by adopting a greenhouse gas reduction strategy and by 
off-setting remaining emissions.
    Learn More: See Oxford Properties under “Climate Change Mitigation”

Employee Engagement: Leverage educational and outreach approaches to build a culture of sustainability and 
unlock the potential of your employees to advance your green agenda at an operational level.
    Learn More: See Molson under “Employee Engagement” 

Green Building: Explore design and retrofit practices that significantly reduce the negative impact of buildings on 
the environment, while trimming costs and improving occupant comfort and safety.
     Learn More: See Polaris Realty under “Green Building”

Energy Efficiency: Reduce your energy consumption through the implementation of an energy management 
program and through building automation and retrofits.
    Learn More: See Unilever under “Energy Efficiency”

Community Engagement: Engage your customers and generate social capital by building partnerships with 
stakeholders to advance sustainability in your community.
    Learn More: See Bayer Inc. under “Community Engagement”

“ Sustainability intelligence at Oxford 
Properties”

Oxford is committed to being an industry leader 
in sustainability, integrating the guiding principles 
from its sustainability program, “Sustainability 
Intelligence,” into its day-to-day activities and pursuit 
of a healthier bottom line. Oxford has a target to 
reduce GHG emissions from properties directly 
owned and managed, on a per square foot basis, by 
20 per cent by the year 2012 from the base year of 
2005.

Approach Highlights
•  Initiated a process of calculating its corporate 

greenhouse gas (GHG) inventory.

•  Evaluated different opportunities for reducing its 
GHG emissions.

•  Worked with the Pembina Institute and ICF 
International to benchmark against corporate 
commitments being made by other large 
companies.

•  Tracked and reported on success using its 
Sustainable Intelligence Scorecard.

Results
•  GHG emissions reduction (2005/2008): 10.9 per cent

•  GHG emissions reduction (2007/2008): 3.8 per cent

“LoyaltyOne™ builds a solar showcase”

As part of its environmental commitment, LoyaltyOne™ 
has established a mandate to lease space only in 
buildings that are either LEED silver-certified or that 
meet similar environmental standards.

Approach Highlights
•  Committed $2 million to install solar photovoltaic 

panels on the roof.

•  Esablished a waste management program.

•  Installed solar tube skylights to augment energy 
efficient lighting.

•  Used recycled content and low-emission materials 
in construction and interior finishes.

•  Assigned preferential parking spaces to staff who 
drive fuel efficient, low-emission vehicles.

Results
•  Generating 165 kilowatts of solar, making it the 

largest rooftop installation in Ontario at the time of 
completion.

•  Projecting a 10 year payback on the solar 
installation.

•  Building should achieve Leadership in Energy and 
Environmental Design (LEED) core and shell silver 
standards, while the interior will qualify for LEED gold.

•       15 per cent of call-centre staff participating in a 
work-from-home program.
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Sector Zone 6  
Overview –  Construction and 

Infrastructure
Given the considerable scope and impact of their trade, companies 
specializing in Construction and Infrastructure are under pressure to 
green their operations and reduce their environmental footprint. In 
response, Construction and Infrastructure companies in the Pearson 
Eco-Business Zone are driving innovation in material reutilization, 
sustainable building design and architecture, and green energy.

BUSINESS DRIVERS THAT MATTER
•  Energy costs for building operations, machinery 

operations, and transportation are projected to 
rise over the long term.

•  There is increased public awareness of and 
demand for green building solutions.

•  New government subsidies and investments 
signal new opportunities for forward-thinking 
companies.

•  New markets for waste, combined with 
increasing waste management costs, are 
creating opportunities for the industry.

•  Commodity prices for raw materials and supplies 
are becoming increasingly volatile.

(Construction and Infrastructure continued on next page)

DID YOU KNOW? 

Greenhouse gas emissions for 
the construction sector decreased 

17 per cent from 1990-2006 
mainly from changes in the choice 

of fuels used in vehicles and 
machinery.

Cement manufacturing 
generates more than 10 per 

cent of Canada’s total industrial 
greenhouse gas emissions.



32

S
ector Zones

OPPORTUNITIES FOR GREENING
Green Building: Explore design and retrofit practices that significantly reduce the negative impact of buildings on 
the environment, while trimming costs and improving occupant comfort and safety.
    Learn More: See Orlando Corp under “Green Building”

Green Energy: Invest in green energy by purchasing renewable energy, installing solar panels, using geo-thermal 
power, or exploring bio-fuels. 
    Learn More: See Loyalty One under “Green Energy”

Waste Reduction: Minimize the amount of waste you produce through waste management, recycling, and toxic 
reduction programs.  
    Learn More: See Woodbine under “Waste Reduction”

By-Product Synergies: Capitalize on new markets for waste products such as harvested heat from operational 
processes, recyclable materials, and bio-fuel feedstock.
    Learn More: See Algonquin Power under “By-Product Synergies”

Low-Impact Site Development: Reduce your impact on the surrounding environment through landscape 
naturalization, stormwater management, and the development of green parking lots.
    Learn More: See Bayer Inc. under “Low-Impact Site Development”

“Taking the LEED at Orlando Corp.”

Orlando has a goal to become an industry leader in 
offering high-performance buildings to existing and 
prospective clients. These buildings are designed to be 
environmentally sustainable, economically preferable 
and reflect the core values of the company.

Approach Highlights
•  Constructing one of Canada’s largest LEED registered 

industrial buildings at 318,000 sq. ft.

•  Constructing a 90,000 sq. ft. LEED office building 
for Medtronics.

•  Targeting the BOMA BESt standard for existing 
office buildings.

Results
• Lower operating costs for water and energy.

•  Healthier work environment and increased productivity.

•  Reduced construction costs through larger 
purchasing blocks.

•  Increased construction efficiency overall, leading to 
lower operational and capital costs.

“Polaris Realty’s cool roof”

When Polaris Realty realized its building at 2700 
Matheson Blvd. East in Mississauga needed some 
rehabilitation - including a new roof - the company 
decided to pursue Leadership in Energy Efficiency and 
Design (LEED) certification for existing buildings.

Approach Highlights
•  Used mostly recycled materials and reused existing 

insulation.

•  Employed a Tremco dual layered waterproofing 
system, which can last as long as the building.

•  Covered the roof with white calcite, a reflective stone.

Results
•  Reduced summertime temperature on the roof by over 

20 degrees celsius.

•  Reduced the building’s contribution to the urban heat 
island effect caused by the excess absorption of solar 
heat common with darker coloured roofs. 

•  Minimal waste to landfill.
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Sector Zone 7  
Overview –  Hospitality and 
 Accommodations
Hospitality and Accommodations companies in the Pearson 
Eco-Business Zone are a hub for innovation in energy efficiency, 
waste minimization, sustainable building design, and green 
supply chain management.

BUSINESS DRIVERS THAT MATTER
•  Energy costs for building operations, food 

processing, and transportation are projected to 
rise over the long term.

•  Food prices on the international market have 
become increasingly volatile.

•  Sustainable building design offers numerous 
resource efficiencies that cut costs, improve 
the bottom line and increase the appeal of the 
structure. 

•  Customers are demanding high levels of 
environmental performance and disclosure 
through increasingly strict supplier standards.

•  The Eco Tourism and Sustainable Food 
movements have gained popularity amongst 
consumers and mainstream media.

(Hospitality and Accommodations continued on next page)

DID YOU KNOW? 

Launched in 2005, The Green Key 
Eco-Rating Program is a graduated 
rating system designed to recognize 
hotels, motels, and resorts that are 
committed to improving their fiscal 
and environmental performance.
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OPPORTUNITIES FOR GREENING
 Energy Efficiency: Reduce your energy consumption through the implementation of an energy management 
program and through building automation and retrofitting.
    Learn More: See Holiday Inn Airport East under “Energy Efficiency”

Waste Reduction: Minimize the amount of waste you produce through waste management, recycling, and toxic 
reduction programs.  
    Learn More: See Woodbine Entertainment Group under “Waste Reduction”

Water: Lower water usage through conservation and waste water recycling such as using rainwater and grey water 
for non-potable purposes.
    Learn More: See Hilton Toronto Airport under “Water”

 Green Building: Explore design and retrofit practices that significantly reduce the negative impact of buildings on 
the environment, while trimming costs and improving occupant comfort and safety.
    Learn More: See Hilton Garden Inn under “Green Building”

Green Procurement: Green your supply chain by sourcing green products and through closer collaboration around 
sustainability standards, training and support.
    Learn More: See Unisource under “Green Procurement”

“ Hilton Garden Inn – Toronto Airport, 
Toronto’s first LEED hotel”

In spring of 2009, Hilton Garden Inn opened a 15-story, 
224-room Hotel that gave special attention to energy 
efficiency, water savings and environmental health.

Approach Highlights
• Sustainable site selection and development density.
 

• Water efficiency.

• Recycling all paper, aluminum, plastics and glass. 

• Construction waste management.

• Use of regional materials.

• Low-emitting material usage.

•  Controllability of systems (e.g. thermal comfort and 
daylight usage).

Results
• Toronto’s first LEED certified hotel.

• Improved occupant comfort and indoor air quality.

“ On a 3-year Path to Sustainability at The 
International Centre”

The International Centre is mid-stream in its commitment 
to fully greening its bottom line. As a result, hundreds 
of businesses are aligning with its program and booking 
their business in its CSR-focused event venue.

Approach Highlights
•  Facility-wide recycling and solid-waste reduction 

programs.

•  A CSR Task Force manages company-wide 
measurable goals.

• Formalized water and energy reduction targets.

•  Created client tools for the design of sustainable friendly 
events green and sustainable cleaning products and 
retail packaging property wide.

• Committed to sustainable and local procurement.

•  Committed to locavore menu options and enrolled as a 
member of the Ontario Culinary Tourism Alliance.

Results
•  Lighting Retrofit saved over 50,000 kilowatt hours to 

date.

•  Changing 400 rooftop air conditioning units saved 
11,000,000 gallons of water per annum.

•  Compostable and oil recycling program collects in 
upwards of over half a tonne a week.

•  Realized savings of up to 70 per cent in water and 
hydro via EcoSmart Technology kitchen ovens.

•  Forged ongoing partnerships with progressive business 
leaders committed to CSR.

•  Sustainable platform contributed to securing a number 
of ‘green events’.
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(Hospitality and Accommodations continued) 



www.partnersinprojectgreen.com


